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i n t r o D u C t i o n

The evolution of Berlin has seen the city establish itself as a new Mecca for 
fashion crowds from around the world. And while Paris is defined by its chic, 
high-end style—much like the streets of Tokyo are by their overwhelming 
craziness—what defines Germany’s capital is its laid-back attitude towards 
fashion, which lures and entices visitors desperately seeking inspiration. 
Global fashion players have found a new playground in Berlin, where trends 
are constantly being established and adapted almost instantaneously. From 
Normcore to Vintage, Berliners have adhered for years without ever giving it 
a name or calling it a trend. They practice, but they don’t preach.
  The city’s many advantages, like its reasonable cost of living as well as  
the artistic and creative scene that everybody’s talking about, have made it  
the place to be for young designers and start-ups.
  Men’s fashion especially has, over the past seasons, made great progress 
with a marked shift in direction. Effortless styles, like the jeans, t-shirt and 
sneakers combination or, even more generally, sportswear, have transitioned, 
matured, and thereby carved out their own niche in the fashion realm. To 
select the perfect pair of sneakers or jeans or the best cut T-shirt has become 
our generation’s new obsession. And what’s trending now is being well  
informed and making an educated selection. This is precisely what enables 
young labels to show their craftsmanship and love for details because fashion 
fans love storytelling, not mass production.
  What keeps the men’s fashion industry rolling into the future is not just 
the changing of seasons and ever-evolving trends; it is a new attitude—an 
increased curiosity and growing appetite for fashion that excites designers 
and retailers alike. You’ll feel this excitement immediately upon entering 
Berlin Showroom.
  This season, the showroom proudly presents Berlin’s best all together  
under one roof. On display for Autumn/Winter 2015 by the selected designers 
is an enchanting mix of innovative design, timeless classics and flawless crafts-
manship. But it is the stories behind the designs that will leave you longing 
for more. Get inspired!

h e r b e r t  h o F M A n n

Berlin Showroom was initiated by Projekt Zukunft /Berlin’s Senate Department for 
Eco nomics, Technology and Research. It is largely financed by the programme  
‘Opening up New Markets’ and the EFRE fund. The joint presentation is realised by  
IDZ Designpartner Berlin GmbH in cooperation with Arne Eberle press+sales and  
the Regional initiative Projekt Zukunft.

A s  h e A D  b u Y e r  A n D  C r e At i V e  D i r e C t o r  o F  b e r l i n ’ s  

M o s t  w e l l- k n o w n  C o n C e P t  s t o r e ,  h e r b e r t  h o F M A n n 

k n o w s  t h e  w h o ,  w h At,  w h e r e  o F  A l l  F A s h i o n  A r i s i n g 

F r o M  g e r M A n Y ’ s  h e A r t  A n D  C A P i t o l .  w i t h  V o o  s t o r e  

h e  s e t s  t h e  b e n C h M A r k  F o r  M A n Y  u P C o M i n g  t r e n D s 

A n D  F A s h i o n  s tAt e M e n t s .
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l o C At i o n  &  D At e s

b e r l i n  s h o w r o o M
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7 6 



t h e  P i C t u r e 
o F…

P h o t o g r A P h Y

w i n t e r  V A n D e n b r i n k  |  e r i C  e l e n b A A s  A g e n C Y

s t Y l i n g

b o D o  e r n l e  |  n i n A  k l e i n  A g e n C Y

g r o o M i n g

A n i tA  J o l l e s  |  e r i C  e l e n b A A s  A g e n C Y  

u s i n g  e l l i s  F A A s  &  M o r o C C A n o i l

M o D e l

b e n  |  i A M e l k  A M s t e r D A M s w e At e r :  t h o A s  l i n D n e r 



L e f t  •  t- s h i r t:  t h o a s  L i n d n e r  |  j e a n s :  V e r s u c h s k i n d  

r i g h t  •  s w e at e r :  s c h m i d t ta k a h a s h i  |  t r o u s e r s : 

t h o A s  l i n D n e r  |  s h o e s :  V e lt



s h i r t  &  C o At:  b r A C h M A n n  |  t r o u s e r s :  J u l i A n  z i g e r l i



L e f t  •  s h i r t:  B r a c h m a n n  |  t r o u s e r s :  s i s s i  g o e t z e  

s h o e s  :  V e Lt  |  r i g h t  •  s w e at e r :  j u L i a n  z i g e r L i  

t r o u s e r s :  e s t h e r  P e r b A n D t



t- s h i r t  &  J A C k e t:  t h o A s  l i n D n e r  |  t r o u s e r s :  s i s s i  g o e t z e



L e f t  •  s h i r t:  V e r s u c h s k i n d  |  j a c k e t:  B r a c h m a n n  

t r o u s e r s :  s c h m i d t ta k a h a s h i  |  r i g h t  •  t- s h i r t: 

V e r s u C h s k i n D  |  V e s t:  e s t h e r  P e r b A n D t  

t r o u s e r s  &  C A P :  s C h M i D t tA k A h A s h i



L e f t  •  t- s h i r t:  V e r s u c h s k i n d  |  s h i r t:  s c h m i d t ta k a h a s h i 

t r o u s e r s :  B r a c h m a n n  |  s h o e s :  V e Lt  |  r i g h t  •  s h i r t: 

s i s s i  g o e t z e  |  o V e r A l l :  e s t h e r  P e r b A n D t



D e s i g n e r s2 3 



b r A C h M A n nb r A C h M A n n

D e s i g n e r :  J e n n i F e r  b r A C h M A n n

M e n s w e A r ,  s i n C e  2 0 1 2

w w w . J e n n i F e r b r A C h M A n n . D e

Contacts

Brachmann
Charlottenburger Str. 58
13 086 Berlin
info@jenniferbrachmann.de
T. +49 (0) 30 818 932 49

Press & Sales
Olaf Kranz
info@jenniferbrachmann.de
T. +49 (0) 30 818 932 49
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Photo C
redit: Birgit K

aulfuß

e s t h e r  P e r b A n D t

D e s i g n e r :  e s t h e r  P e r b A n D t

w o M e n s w e A r ,  M e n s w e A r  &  

A C C e s s o r i e s ,  s i n C e  2 0 0 4

w w w . e s t h e r P e r b A n D t. C o M

Contacts

Esther Perbandt
Almstadtstr. 3
10 119 Berlin 
mail@estherperbandt.com
T. + 49 (0) 30 885 367 91

Press
Esther Perbandt
press@estherperbandt.com
T. + 49 (0) 30 885 367 91

Sales
Melanie Faulhaber
mf@estherperbandt.com
T. + 49 (0) 30 885 367 91
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J u l i A n  z i g e r l i

D e s i g n e r :  J u l i A n  z i g e r l i

M e n s w e A r  &  A C C e s s o r i e s ,  s i n C e  2 0 1 1

w w w . J u l i A n z i g e r l i . C o M

Photo C
redit: R

ico &
 M

ichael

Contacts
 
Julian Zigerli
Zypressenstr. 59
8 004 Zürich
omg@julianzigerli.com
T. +41 (0) 76 356 82 84

Press
Arne Eberle
Arne Eberle press+sales
bff@julianzigerli.com
T. +49 (0) 30 780 878 58

Sales
Pascal Vogel
thx@julianzigerli.com
T. +41 (0) 79 224 61 39
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redit: M

ary Scherpe

s C h M i D t tA k A h A s h i

D e s i g n e r s :

e u g é n i e  s C h M i D t  &  M A r i k o  tA k A h A s h i  

w o M e n s w e A r ,  M e n s w e A r  &  

A C C e s s o r i e s ,  s i n C e  2 0 1 0

w w w . s C h M i D t tA k A h A s h i . D e

Contacts
 
Schmidttakahashi 
Chausseestr. 9
10 115 Berlin
mail@schmidttakahashi.de
T. +49 (0) 30 238 866 89

Press
Eugénie Schmidt & 
Mariko Takahashi
mail@schmidttakahashi.de
T. +49 (0) 30 238 866 89

Sales
Eugénie Schmidt &  
Mariko Takahashi
sales@schmidttakahashi.de
T. +49 (0) 30 238 866 89

Sales Japan
Mr. & Ms. Suwahara Zanjyra
zeniya@zeniyainc.com
T. +81 (0) 35 778 0014

3 0 3 1 



s i s s i  g o e t z e

D e s i g n e r :  s i s s i  g o e t z e

M e n s w e A r ,  s i n C e  2 0 1 1

w w w . s i s s i g o e t z e . C o M

Photo C
redit: R

om
an G

oebel

Contacts
 
Sissi Goetze
Lobeckstr. 36, Aufgang 4
10 969 Berlin
mail@sissigoetze.com 
T. +49 (0) 30 417 247 82

Press
Florian Müller
Müller PR & Consulting
fm@muellerpr.de
T. +49 (0) 30 220 177 04

Sales
Travis Wayne
We Shall Run
sales@weshallrun.com
T. +46 (0) 76 309 05 69

3 2 3 3 



t h o A s  l i n D n e r

D e s i g n e r :  t h o A s  l i n D n e r

w o M e n s w e A r ,  M e n s w e A r  &  

A C C e s s o r i e s ,  s i n C e  2 0 1 4

w w w .t h o A s l i n D n e r . C o M

Photo C
redit: Sebastian Pielles

Contacts

Thoas Lindner
Mulackstr. 11
10 119 Berlin
mail@thoaslindner.com 
T. +49 (0) 178 386 11 40

Press & Sales
Thoas Lindner
mail@thoaslindner.com
T. +49 (0) 178 386 11 40

3 4 3 5 



V e r s u C h s k i n D

D e s i g n e r s :

tA n J A  k i M  k u P k e  &  t h o M A s  h i n t z

M e n s w e A r ,  s i n C e  2 0 1 1

w w w . V e r s u C h s k i n D . C o M

Contacts
 
Versuchskind
Hintz & Kupke GbR
Next To Malzfabrik,  
Bessemerstr. 2–14
12 103 Berlin
info@versuchskind.com

Press & Sales
Tanja Kim Kupke &  
Thomas Hintz 
info@versuchskind.com

Photo C
redit: Versuchskind
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►   l u n e t t e s  
k o l l e k t i o n 
www.lunettes-kollektion.com 
January 26–28, 2015 
Tranoï Preview 
Palais Brongniart  
2 place de la Bourse 
75 002 Paris  
From 9 am to 7 pm

►   s A D A k 
www.sadak.de 
January 21–25, 2015 
Showroom T. Conch 
148 avenue Parmentier 
75 011 Paris 
From 10 am to 6 pm  
contact@sadak.de 
(by appointment) 

►   s o P o P u l A r 
www.sopopular.net 
January 21–27, 2015 
Lakic Showroom 
17 rue des Filles du Calvaire 
75 003 Paris 

►   s tA h l  
C o r P o r At i o n 
www.stahlcorporation.com 
January 22–24, 2015 
Tranoï  
Palais Brongniart  
2 place de la Bourse 
75 002 Paris  
From 9 am to 7 pm 

►   u M A s A n 
www.umasan-world.com 
January 22–24, 2015 
Tranoï  
Palais Brongniart  
2 place de la Bourse 
75 002 Paris  
From 9 am to 7 pm 

b e r l i n o i s  i n  P A r i s

List of  
Other Berlin 

Designers 
in Paris. 
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P u b l i s h e r

b e r l i n  |  s e n At e  D e P A r t M e n t  

F o r  e C o n o M i C s ,  t e C h n o l o g Y  

A n D  r e s e A r C h  |  i n i t i At i V e  

P r o J e k t  z u k u n F t

C o n C e P t  A n D  r e A l i s At i o n

i D z  D e s i g n P A r t n e r  b e r l i n  g M b h

w w w . i D z . D e

A r n e  e b e r l e  P r e s s + s A l e s

w w w . A r n e e b e r l e . D e 

e D i t o r s  &  P r o J e C t  M A n A g e M e n t

A r n e  e b e r l e  &  t i M  D A M P M A n n

A r t  D i r e C t i o n 

D e l P h i n e  D u b u i s s o n

F o n t s

C A l l u n A  &  C A l l u n A  s A n s  r e g u l A r

b Y  J o s  b u i V e n g A  ( e x l J b r i s )  

w w w . e x l J b r i s . C o M

Berlin Showroom was initiated by Projekt Zukunft / Berlin’s Senate Department for Economics,  
Technology and Research. It is largely financed by the programme ‘Opening up New Markets’ and the 
EFRE fund. The joint presentation is realised by IDZ Designpartner Berlin GmbH in co operation with 
Arne Eberle press+sales and the Regional initiative Projekt Zukunft.
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